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Discover  how one Senior  L iv ing 
company used customized v ideo 
content  as  an industry  d i f ferent iator  
in  just  2  months.
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W H Y  D O E S  V I D E O   M A T T E R ?
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Video Traffic 
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Testimonials are 
amongst the 4 most 
successful video 
types

Video users grow 
revenue 49% faster 
than non-video 
users

Using the word 
"Video" in an email 
subject line boosts 
the open rates by 
19%

of all consumer 
internet traffic will 

be video 
traffic within 4 years 

80%

SENIOR LIVING COMMUNITIES

5,000Their videos have generated in-app 

104 marketable video testimonials populate views.

their once bare YouTube channel.  Those videos alone

have captured 6,500 organic views in one month.

www.oneday.com


